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——1 EDITORIAL }—

isibility is a

must for any
sport. Without
visibility it is diffi-
cult to get the
money needed to
develop the sport
— to obtain spon-
sorship, funding, and recruits.
Consequently, “Raising the profile of
the sport” has been identified as an
important route to the further spread
of orienteering. The inclusion of orien-

teering in the 2001 World Games in
Akita, Japan, meant the debut of the
sport in a major international multi-
sports event. For the first time ever,
orienteering had the opportunity to
benefit from the media attention gen-
erated by this high-level event organ-
ised under the patronage of the I0C.

Next year, yet another dimension of
orienteering will be exposed to the
international sports world. The World
Masters Orienteering Championships
is one of the 29 sports on the pro-
gramme of the 2002 World Masters
Games. As with the World Games, this
presents a unique opportunity for ori-
enteering to demonstrate the positive
attributes of the sport. The recent
General Assembly decision to intro-
duce annual World Orienteering
Championships and World Cup is also
a means of raising the profile of the
sport. More frequent and extensive
publicity for our pinnacle orienteering
event will enable us to get more media
attention which, in turn, will assist in
attracting sponsors and recruits.

The organisers of the 2001 World
Orienteering Championships intro-
duced several innovative features which
added considerable value to the event
revealing the secrets of orienteering to
the public in a way that has never been
done before. We have taken an impor-
tant route choice decision and taken
the first steps towards the desired goal
— greater visibility for orienteering. A lot
of hard work still remains to be done by
all of us, though. Let’s continue on the
route now taken.

Barbro Ronnberg
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Being part of multi-sport
games is rewarding

SUE HARVEY,
IOF PRESIDENT

his first year of the new millenni-
T um is proving very significant for
the world of orienteering. Our sport
made its debut in world-wide elite
multi-sport games when it featured on
the programme of the 8th World
Games in Akita, Japan in August 2001.

There are big rewards for a sport in
being part of a multi-sport games.
Media coverage is one. There was 20
minutes of coverage of the orienteer-
ing competition on one day and a
news item on the other day of compe-
tition. This in itself is not much, but it
is a start.

And, very importantly, media produc-
ers who do not have any prior experi-
ence of orienteering start learning how
to make the most of orienteering as a
TV sport.

Another reward is the prestige of the
sport among other sports people. The
moment when 10C Vice President,
Kevan Gosper, congratulated the gold
medallist, his Australian compatriot
Grant Bluett, was a golden media
moment for orienteering.

It puts orienteering on the map in the
eyes of other sports leaders.
Remember that any decision on the
programme of the Olympic Games is
decided by IOC members who come
from all nations and all sports.

That sort of incident can also bring
more state support for a national
team. Support from either a state gov-
ernment or a sponsor is much depen-
dent on media interest — often gener-
ated by incidents such as that one.

The major reward for being part of a
multi-sport games is for the athletes.
Marching into a stadium with 30,000
people applauding is a new experience
for most orienteers. Meeting up with
athletes from your own country, and

being able to enjoy the success of
compatriots in other sports, adds a
new dimension for our top runners.

Next time, at the World Games in
Duisburg in 2005, athletes will come as
national delegations (as they do in the
Olympics), and they will march out as
national teams. Winning medals in
those circumstances has a whole new
significance.

This new significance may also help us
to retain in orienteering outstanding
athletes who might otherwise be
tempted to divert into athletics for its
greater prestige. Orienteering needs to
attract and retain gifted recruits just as
much as it needs supportive sponsors
and good course planners.

These are some of the rewards, but
they do come at a price. Those
involved in the organisation of the
World Games 2001, and those now
preparing for the World Masters
Games 2002, will have encountered a
number of challenges.

Some are due to the fact that orien-
teering, in common with other natural-
environment sports, has no arena or
court already built to stipulated stan-
dards.

Others are due to the fact that we plan
a long way ahead, though our time
scale is not unusual if you take into
account sports that require infrastruc-
ture constructed before an Olympic
Games. There is an enormous amount
of extra coordination needed to bring
together 20-30 sports into a single
programme, each with its own special
requirements.

The format of a multi-sport games also
means that an individual sport loses
control of all but its technical aspects.
Transport, drug testing, accommoda-
tions etc all come under central con-

trol, and both athletes and officials
have to handle quite new challenges.

On the whole I believe these chal-
lenges were well handled in Akita. Our
78 athletes performed with verve and
flair, despite jetlag, heat, transport
hitches and the like, and officials from
other sports who came to watch,
though not always fully able to under-
stand what was going on, were univer-
sally impressed by the obvious physi-
cal condition of our men, and even
more, our women runners. [ was proud
to be there to hear their admiration.

As to the future, there is still a lot to
do. We have to focus on arena design.
We have to concentrate on adjusting
our competition format to make it
more comprehensible for spectators,
while still retaining the essence of
‘real’ orienteering.

We have to attract funding to ensure
we always have a big screen, so that
our commentators can provide the
viewer (whether in person or on TV)
with an exciting story to follow.

Finally, we have to take into account a
new audience — other sports and
sports people.

How will others see our sport —
whether they are gifted athletes choos-
ing a sport to specialise in, or officials
choosing which events to include in
the programme of future games.

Finding the solution to all these
aspects is orienteering’s challenge for
the first decade of the new millennium.
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The attraction of multi-sport Games
~ being part of something bigger

BY PIRITTA FORSSTROM

Nife Saving

Multiple World Champion, Hanne Staff of Norway, was chosen to carry the 1OF flag at the World Games opening ceremony.

PHoTOs: ERIK BORG

undreds of different multi-sport
H events are organised throughout
the world every year. World champi-
onships in a certain sport event are
definitely not the only form of big
sport events.

Everybody knows the Olympics and
many will have heard of the World
Games, but how many know about the
Commonwealth Games, Maccabi
Games, Pacific School Games or Super
Games. All aspects of life seem to be
represented in the surprisingly long
list of various multi-sport games where
people from different but yet somehow
similar backgrounds come to compete
in all kinds of sports.

Most often events are established on a
regional basis, but also on language,
ethnic origin, religion, age or sex,
occupation, different disabilities and
various combinations of these.

What is it that draws people to the
multi-sport events, why do different
sports want to get together?

Despite the worldwide and regional
championships maybe it’s the feeling
of being part of something bigger and
a larger entity, the chance to meet ath-
letes from other sports and to have the
opportunity for an exchange of culture.
Each multi-sport event gives its partic-
ipants that unique extra value, which
one can't find from any other event.

A globally-known brand
The Olympic Games is the most presti-
gious multi-sport event in the world.
Millions of people follow the games
through different forms of media and
this growth of visibility has multiplied
the financial value of the games.

For athletes winning the Olympic gold
is the most valuable goal they can
achieve. Being an Olympic winner often
makes an athlete a national hero.

Honour, prestige, glory, admiration,
achieving privileged status, and nowa-
days also money, make athletes say
that they would be prepared to sacri-
fice everything, even their health and

life, if they could only win the gold
medal in the Olympics.

Being in the Olympic programme also
gives a sport a substantial advantage
when negotiating with sponsors.

Since 1894 when Pierre de Coubertin
re-established the Olympic Games, the
basic values of the games derive from
the Greek philosophy that competitive
sport is not simply a means of devel-
oping a healthy body and providing
entertainment but also of educating.

The Olympic Movement is the philoso-
phy that sport can teach the human
race as a whole “fair play” by observing
the rules of combat, treating the losers
with honour and respecting the win-
ners.

The Olympic Movement is also a belief
that sport can break down barriers of
language, culture, nationality, age and
sex and build bridges between people
all over the world as a means of pro-
moting world peace.
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